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Disclaimer

This document may contain certain statements and information relating to Infracommerce CXAAS S.A., alone or together with the other companies in its economic group ("“Company"), that reflect the
current views and/or expectations, estimates or projections of the Company and its management with respect to its performance, its business and future events. Forward-looking statements include,
without limitation, any statements that have a prediction, indication or estimate and projections about future results, performance or objectives, as well as words such as "believe”, "anticipate”, "expect”,
"estimate” and "project”, among other words of similar meaning. Although the Company and its management believe that such forward-looking statements are based on reasonable assumptions, they
are subject to risks, uncertainties and future events and are issued in light of information that is currently available as of the date they are issued. Such forward-looking statements speak only as of the
date they are issued, and the Company undertakes no obligation to publicly update or revise them after the distribution of this document for any reason, including as a result of new information or future
events.

Various factors, including the risks and uncertainties referred to above, may cause the forward-looking circumstances and events discussed in this document not to occur, and, as a result, the Company's
future results may differ materially from those expressed in or suggested by these forward-looking statements. Forward-looking statements involve risks and uncertainties and are not guarantees of
future events. Therefore, investors should not make any investment decision based on any forward-looking statements contained herein.

Market and competitive position information, including any market projections quoted throughout this document, has been obtained from internal research, market surveys, public domain information
and corporate publications. While we have no reason to believe that any of this information or reports are inaccurate in any material respect, such information has not been independently verified. The
Company is not responsible for the accuracy of such information.

Certain percentages and other figures included in this document have been rounded to facilitate their presentation. The scales of the graphics of the results may appear in different proportions to
optimize the presentation. Therefore, the figures and graphics presented may not represent the arithmetic sum and the appropriate scale of the figures that precede them, and may differ from those
presented in the financial statements.

The quarterly information was prepared in accordance with International Financial Reporting Standards (IFRS) issued by the International Accounting Standards Board (IASB), and in accordance with

accounting practices adopted in Brazil (BR GAAP).
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Highlights 2Q 2022

GMV
(R$ million) +100%
P

1.199 1.542 R$ 18.8 million 4L6%
- - (vs R$ 2.1 million in 2Q21) (2Q22 versus 2Q21)
2Q20 2Q21 2Q22
R$ 828.7 million Record of
I [FEETE 178% $ (+352.5% vs 2Q21) 27.5 million in 2Q22
(R$ million) u ©) 590
®
66 79

- 7.1%

2020 2021 2Q22 (vs 5.1% in 2Q21) (vs 268 in 2Q21)
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Infracommerce is a

White Label Digital
Ecosystem 100%
Integrated

O

==
infra-log

Delivery hub
Multi-Warehouse fulfillment
Dark Stores

2

==}
infra-pay

Infrapay credit
Cashback B2B
Omnipayments
Trade finance B2B

O

=
infra-data

BI
Al Algorithms
Behavioral Targeting
Inventory
Management

O

=
infra-.shop

B2B and B2C platform
Marketplace In and Out
iHub - Seller Center
Omnichannel solutions
Stock broker

Order Management

O

]
infraodigital

UXx
Multichannel support
CRM

E-commerce execution
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Solid Growth in all Business Units
Net Revenue Sample of new clientes for the 2Q22
(R$ million)
N

B2C Brazil B2B Brazil “A =4 %

<D 590> ALPARGATAS

e M JNAUTICA
d . i
; BULOVA [@aiViNA
AEROPOSTALE
42 NIVEA
GRANADO Campers

2Q21 | 2Q22 | 2Q21 | 2Q22 I_’ORI::AI__ SEMP TCL

62 new contracts
Churn of 0,4% in Revenue



The latam operations has been growing continuously, driven by
the growing interest in the cross- latam offer

Net Revenue

Exemplos of cross-Latam clients
(R$ million)

Latam A‘X

..............

. l PANERAI

49

Cartier

nnnnnnn

21

2Q21 2Q22

g asics logitech
DA@E

¢

\I/,
=

Ricard

)vb

Q.

\ >
da, . Perno
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Private Capital Increase

As informed yesterday in the Shareholders Notice and Material Fact, the board of directors approved in the
same date, a Private Capital Increase with those terms:

= Maximum value at R$400.8 million

= |ssuance price of R$ 5.01 considering the VWAP over the last 60 days

= 30 days of preference rights

» Capital Increase anchored by the funds Engadin, Nucleo, Compass and Megeve

= Use of proceeds will be used to optimize Infracommerce’s capital structure

10



ESG - Continuing our ESG agenda

In partnership with our packaging suppliers, we increased the
percentage of recycled material to 65% used in our cardboard
boxes, without compromising the integrity of the transported
products. This initiative reduced around 42 tons of paper in the

year, equivalent to 462 trees

Certified by GPTW for the third consecutive year

Great
Place
To

Work.

Certificada

Jub2022 - Juh2023
BRASIL

We became signatories to the Rede Brasil do Pacto Global, an

initiative of the United Nations (UN)

We completed the Materiality Survey with our stakeholders,

aiming to bring a multilateral view of Infracommerce

We structured our People Committee and the Company's Fiscal

Council was approved

Infracommerce’s new administrative headquarters in a building
certified as a LEED Gold Green Building by USGBC (United States

Green Building Council)

{3 Governance > Enviromental & Social

10
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Financial Highlights 2Q22

10

GMV Net Revenue Adjusted EBITDA
(R$ million) (R$ million) (R$ million)
3.088 220 18,8
1.199 1.542 = 79 71
2,1
2Q20 2Q21 2Q22 2Q20 2Q21 2Q22 2Q20 2Q21 2Q22

e GMVincreased from R$1.542 millionin 2Q21 to R$3.088 millionin 2Q22; - a

100% YoY growth

* Net Revenue of R$220 million in 2Q22, growth of 178% compared to the

* Adjusted EBITDA of R$18,8 million in 2Q22, which results in an adjusted
EBITDA margin of 8,5% compared to 2,6%in 2Q21.
* Margin expansion resulted from synergies from the M&As, and
economies of scale with an overall SG&A dilution

R$79 million of 2Q21 (organic growth of 46% higher than the ecommerce * Non-recurring expenses in 2Q22 totaled R$3.3 million and involved

sector of -3.3%1)

non-cash M&A earnouts registered as compensation, non-cash
subscription bonus from the Synapcom Acquisition and non-cash
stock option provisions

1

1 Data from the MCC-ENET Index, developed by Neotrust | Movimento Compre & Confie, in partnership with the Comité de Métricas da Camara Brasileira da Economia Digital
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Operational Highlights 2Q22

Take Rate Gross Margin Sales and Administrative Expenses
(% of CMV) (% of Net Revenue} (% of Net Revenue)
7,1% 46,0% 41.5% 65,1%

53,3%

2Q21 2Q22 2Q21 2Q22 2Q21 2Q22

Take Rate grewfrom 5,1%t0 7,1%, based on (1) cross-sell of new services and (2) increase in the share of B2C in total sales given the acquired companies profile

Gross profit presented a reduction mainly due to the increase in B2C proportion. The lower margin in B2C, versus B2B, is related to more services in the fulfillment and
payment verticals compared to platform and Bl which is the main revenue source of the B2B segment

The percentagem of SG&A over sales decreased 11.8 p.p., from 65.1% in 2Q21 to 53.3% in 2Q22 and is the main EBITDA increase lever. This improvement is a trend
that follows synergies capture, efficieny gains and fixed cost dilution.

12



Net Profit Breakdown

Net Profit Breakdown
(R$ million)

10

-36.5 3.3

12.0

Amortization Identifiable
Assets (M&As)

Adjusted Net Income Non-recurring Events

8.2

-61.0
Net Income

Non-recurring
Financial Expenses

* Non-recurring expenses: (non-cash): subscription bonus related to Synapcom acquisition, earnout future installments classified as remuneration

in accounting, stock option plan cost, M&A expenses (this last one the only with cash impact)

» Goodwillamortization (hon-cash): amortization of identifiable assets from recent acquisitions related to client base and brand

* Non-Recurring Financial Expenses: interest related to credit letters and additional financial cost related to the deferred M&A payments
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Investiments 2Q22

* Investments in technology of R$38.8 millionin 2Q22,
increase of 203.7% over 2Q21, mainly for the
development of our omnichannel platform

* Intheinfrastructure front, the investments were R$26.3
million, up from R$21.3 millionin 2Q21, mainly related to
the consolidation of the distribution centers and
automation to improve productivity

We have idle capacity to absorb the growth without
further investments in opening new Distribution
Centers
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CAPEX

(R$ million)

18
5

I

2Q21

Infrastructure [l Technology

65

26

2Q22

10
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Cash and Net Debt

v O

Cash Net Debt
(R$ million) (R$ million)
757 741
224
| | -251
2021 2Q22
Q Q 2Q21 2Q22

The Capital Increase announced will contribute significantly with the liquidity and the Company's capital structure
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infra-
commerce

Your strategy, our ecosystem.

Infracommerce’s Value Proposition is even stronger
given the scale reached by the Company and the
focus from the manufacturing brands to accelerate
their direct-to-consumer digital channels

Consistent organic growth, above market figures, in
the same clients and the new client base

M&A synergies and gains of scale initiating an
expressive EBITDA margin expansion

Solid cash position to sustain growth and delivery of
the business plan
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