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Disclaimer

This document may contain certain statements and information relating to Infracommerce CXAAS S.A., alone or together with the other companies in its economic group ("Company"), that reflect the
current views and/or expectations, estimates or projections of the Company and its management with respect to its performance, its business and future events. Forward-looking statements include,
without limitation, any statements that have a prediction, indication or estimate and projections about future results, performance or objectives, as well as words such as "believe”, "anticipate”, "expect”,
"estimate” and "project”, among other words of similar meaning. Although the Company and its management believe that such forward-looking statements are based on reasonable assumptions, they
are subject to risks, uncertainties and future events and are issued in light of information that is currently available as of the date they are issued. Such forward-looking statements speak only as of the
date they are issued, and the Company undertakes no obligation to publicly update or revise them after the distribution of this document for any reason, including as a result of new information or future
events.

Various factors, including the risks and uncertainties referred to above, may cause the forward-looking circumstances and events discussed in this document not to occur, and, as a result, the Company's
future results may differ materially from those expressed in or suggested by these forward-looking statements. Forward-looking statements involve risks and uncertainties and are not guarantees of
future events. Therefore, investors should not make any investment decision based on any forward-looking statements contained herein.

Market and competitive position information, including any market projections quoted throughout this document, has been obtained from internal research, market surveys, public domain information
and corporate publications. While we have no reason to believe that any of this information or reports are inaccurate in any material respect, such information has not been independently verified. The
Companyis not responsible for the accuracy of such information.

Certain percentages and other figures included in this document have been rounded to facilitate their presentation. The scales of the graphics of the results may appear in different proportions to
optimize the presentation. Therefore, the figures and graphics presented may not represent the arithmetic sum and the appropriate scale of the figures that precede them, and may differ from those
presented in the financial statements.

The quarterly information was prepared in accordance with International Financial Reporting Standards (IFRS) issued by the International Accounting Standards Board (IASB), and in accordance with

accounting practices adoptedin Brazil (BR GAAP).

10



OvOuwuwOuwuvoO
oOLYON | (N0 )
00=200COI 2
v
O

¢)

vO
o

o

¢ 20200100
20001 vO=—0)
YNOC OOOJO_
JOOOZHC 222028

0HOY"010600
podl RN

~ CHO(
O

J 000«

o

<
¢

0
2

O
2
\ 4
O
—GOOO“OIQO

O
o
O
J
o
1I0V00 | vILVwOO(

I voH—-0200~"

()]
<0
O
¢
O
~

O0¢1)—+2)003
1000— OOO
=000 1 O010¢=—
NO0"003SNV00M0

uOuO“C

4Q2]1
Overview

Kai Schoppen

ssistema.

commerce

infra-



Highlights 2021

GMV
(R$ million)
86
4.651
2.983
2019 2020 2021
Net Revenue
(R$ million) 23
236
= -
2019 2020 2021

* Number of employees includes third parties, mainly software factories dedicated to our projects

(vs 1,266 in 2020)

R$ 1,091 million Record of
(+ 106% vs 2020) 87 million in the year

6.0% Operations in 7 countries in

{vs 5.1% in 2020) Latin America

=~
—




Few Examples of New Clients

INTERFQD
§©
reckitt I Y
\

H«VTD HUGO BOSS

> vaf-'l'a %
pharma
m;.mmo

GIORGIO ARMANI MARS ZWILLING

«JAEGER-LECOULTRE»

WALITA [ ramma

iluminim... EMPORIOS=ARMANI ”lm

Client Base

Our success is proven by our client base

Client Base Evolution

520

201

60

2019 2020 2021

* In4Q21 we had atotal of 520 clients, a 20% increase in comparison
to 433 clientsinthe 3Q21

* Thegrowthinthe year was due to both organic and acquisitons



As the e-commerce market matures, the brands must be
an ecosystem or participate in one

N,
""" &
Tl —
A § S~ N S E— CUStomer
Directto Consumer .,\g S el Experience
Fragmentation - USA Sophistication

__‘@'\\ Colombia Mexico .
&y

Peru

Chile
o Brazil\‘\
Ao ‘
-
) Argentina .
Wave 1: ! Wave 2: i Wave 3:
Ecommerce Basic Setup : Marketplaces Dominance ,” Ecosystems Emerge
Digital |
Market : > E-commercePenetration

Evolution

Source: Infracommerce Analysis; The Rise of the Ecommerce Ecosystem, Morgan Stanley Research
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Infracommerce is the

O

==
infra-log

Delivery hub
Multi-Warehouse fulfillment
Dark Stores

D

=)
infra-pay

Infrapay credit
Cashback B2B
Omnipayments
Trade finance B2B

White Label Digital Ecosystem
100% integrated for brands
that must participate in one

O

==
infra-data

BI
Al Algorithms
Behavioral Targeting
Inventory
Management

O

=
infra-shop

B2B and B2C platform
Marketplace In and Out
iHub - Seller Center
Omnichannel solutions
Stock broker

Order Management

O

infraodigital

UXx

Multichannel support
CRM

E-commerce execution

10



Consolidation of the Ecosystem through M&A

) summa

infra:log infracshop

infra-pay infraodigital

/ infra.data AN

Infracommerce was born 100%
integrated since the begining.
However, the acquisitions brought
scale and additional solutions to each
product vertical and the whole

ecosystem.
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Financial Highlights 4Q21

GMV Net Revenue
(R$ million) (R$ million)
2,422 166
1,263 65
4Q20 4Q21 4Q20 4Q21

* Total GMV was R$2,422 billion in 4Q21, a 91,8% increase YoY compared to
R$1,262,7 million in 4Q20, as a result of an expansion in number of
transactions

* R$165,5 million of Net revenue in 4Q21, up from R$64,9 million in 4Q20, an
increaseof 155,2% YoY
* This performance is related to increase in number of clients,
transactions and average take rate (cross-selland M&As)

10

Gross Profit Adjusted EBITDA

(R$ million) (R$ million)

C143% C122%

83 18

34

4Q20 4Q21 4Q20 4Q21

* R$82.8 million in Gross Profit, compared to R$34.1 million in 4T20, an
increaseof 142.9%in the period

* Adjusted EBITDA of R$17.7 million in the period, with an EBITDA margin of
10.7% comparedto 12.3% in 4Q20
* The reasons for the margin drop are the expansion of corporate
areas and pre-operational expenses with fintech and omnichannel
solutions



Financial Highlights 2021

GMV Net Revenue
(R$ million) (R$ million)
7,086 423
4,651 236
2020 2021 2020 2021

Full year GMV increased from R$4,651.0 billion in 2020 to R$7,085.6 billion
in 2021, as a result of an expansionin number of clients

In 2021 the net revenue was R$422.6 million versus R$235.9 million in
2020, anincreaseof 79.1%
e This performance is related to increase in number of clients, GMV
and average take rate, from 5.1% in 2020 to 6.0% in 2021 (17.6%
increase)

10

Gross Profit Ajdusted EBITDA

(R$ million) (R$ million)
205 | 26
21
117
2020 2021 2020 2021

Gross Profitin 2021 of R$205.0 million, an increase of 74.6% compared to
R$117.4inthe previous year

Adjusted EBITDA of R$25.7 million and a margin of 6,1% in 2021. Adjusted
EBITDA in 2020 was R$20.7 million and a margin of 8.8%.
* The investments in structure growth, especially commercial and
administrative, aligned to future needs, were the main responsible
forthe drop in the EBITDA margin

1



Investments 2021

Investments in technology of R$44.4 millionin 2021,
increase of 44% over 2020, mainly for the development
of our omnichannel platform

Inthe infrastructure front, the investments were R$32.3
million, up 176% compared to 2020, mainly related to
the opening of new distribution centers and dark stores

We ended the year of 2021 with 13 DCs and 18 dark
stores

o~
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CAPEX
(R$ million)
(2217
(181%) .
77
32

42
12

2020

Infrastructure [l Technology

2021
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Financial Liquidity
o
)

Cash Net Debt
(R$ million) (R$ million)

~ CHo(
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2020 2021 2020 2021
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Guidance GMV

‘ 47 10.0
3.0
5.9
2019 2020 2021 2022e
B M3A Organic

(G529

13.0

5.8
3.0
g 1.1 07 1.3
2019 2020 2021 2022e

I B2B B2C LATAM
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Guidance Net Revenue

950

63 vans
‘Eig’ 125
236 610
138 297
2019 2020 2021 2022e
B M3A Organic

950

423 616
G71%)
236
138 | 55 | 238
38
- 177 107 174
2 T 5 T 1
2019 2020 2021 2022e
I B2B B2C LATAM
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Guidance EBITDA

Main EBITDA margin expansion levers

Fix cost and G&A dilution
Reduction of variable costs per order through gains of
scale and renegotiation with suppliers

Consolidation of the logistical grid
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Innovations 4Q21

One Click
Pay with Nubank
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nu

Pague com Nubank

Mais rapido, facil e seguro

0 Nao precisa preencher os dados do seu cartao
(o] E seguro e protegido pelo app do Nubank

% Parcele sua compra sem juros

Para usar essa forma de pagamento, vocé precisa ser cliente do
Nubank e ter limite disponivel no cartao.
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Innovations 4Q21

CashBack B2B
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Innovations 4Q21
| .l | Omnichannel
T i : Pop-up Store
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ESG - Our structural ESG agenda

> Environmental

Control of emissions of CO2
Bicycles and eletric vehicles in the last mile

Reduction of packaging and plastic materials
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ESG - Our structural ESG agenda

Watch the SOS Bahia campaign here

- Social

Project Entregando na Favela, in partnership
with Gerando Falcoes

First job offer in the communities surrounding
our distribution centers, in partnership with
Instituto Ser+

Donation to Cruz Vermelha in Bahia
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ESG - Our structural ESG agenda

Pedro Jereissati Kai Schoppen Pedro Sirotsky Cuilherme Weege

¢03  Governance

Board of Directors with 43% of

independent members
Hot Line channel managed by external
specialists

Claudia Worms Sciama  Joao Paulo Ferreira Estela Vieira
Women on Board certification due to the
presence of 29% of women among the

Board members
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Differentiated value proposition of Infracommerce —only
white label digital ecosystem fully integrated

Growth fueled by innovations, technology, modularization
and client base expansion

Consolidation of leadership positionin B2C after M&As

Robust growth in B2B due to increasing TAM and innovative
solutions

Attractive expansion opportunity in Latin America

Ecosystem evolution with growing force of Infracommerce
offering modularization

High potential for cost dillution and EBITDA margin
expansion, increasing profit and cash generation
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investor@infracommerce.com.br
+55 113848.1313
® +551194009.7825
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Thank you



